
 

 



 



 



 



 



 
 
iFanz Quick Facts                310 301 8166 xtn 221 
 
History: 
Born from the beginnings of the Beatles’ Fan Club in Liverpool, England in the 
1960s, today, iFanz is the industry leader in online artist to fan communications and 
relationship management software. With iFanz, anyone can build their own data 
collection center, newsletters and distribution channels, As well as the trackable 
online music player – iPlayer®. 
 
Established: 
iFanz was established in 2002 as a communications platform for artists and the 
entertainment industry. It is currently a service of McCartney Multimedia, Inc. 
 
Overview as of August 2006: 
Members: 1820 
Aggregated Database Size: 3.5 Million 
Volume: Approx. 4 million emails sent per month. 
Copa compliant, white listed with all major ISPs 
4 x Dell servers housed in TD Ameritrade secure data center in Omaha, NE 
 
Current iFanz members include: 
Artists: 

• America 
• David Cassidy 
• Edgar Winter 
• Estate of Billy Preston 
• Estate of Tupac Shakur 
• Jessica Biel 
• John Cleese 
• Macy Gray 
• Meredith Brooks 
• Oleta Adams 
• Penn & Teller 
• REO Speedwagon 
• Sinbad 
• Steve Tyrell 
• Val Kilmer 

Corporate: 
• Chevrolet 
• Lexus 
• Mattel (Barbie) 
• MGM | Mirage | Mandalay 
• Nevada Film Commission 

Entertainment and Hospitality Biz: 
• AEG 
• Deja Musique DKDD – Canada 
• Dodge Arena, Hidalgo, TX 
• Las Vegas and Phoenix Grand Prix’ 
• Prescott Valley Arena, AZ  



 
 
   Project Description 
 

The primary objective of this project is to provide the working musician or indie label 
with a marketing program to increase web site traffic and fan registration and 
interaction. After an initial review of an artist’s online presence, we highly 
recommend the following tools to increase the effectiveness of the existing site. 
Here are the 10 steps to successful online artist marketing: 
 
Step 1. iFanz account integration with existing database 
Step 2. Custom iFanz email templates for newsletters 
Step 3. US Based Ringtone Store 
Step 4. Google Ad Words Account set up 
Step 5. Video Portal distribution 
Step 6. MySpace Page creation 
Step 7. iTunes / Napster / AOLMusicNet and Yahoo! Music Distribution 
Step 8. NetShop to create on demand merchandise for sale online  
Step 9. NetEngine (Search Engine Optimization program).  
Step 10. NetWire Press release creation and distribution 
 
 
Step 1. Create your iFanz Account 
 
Please visit www.ifanz.com for more information. To log in to the system use 
username demo and password abc123. iFanz is an online toolset which allows 
account holders to communicate with their database via email utilizing segmented 
lists, zip code / state targeting and automatic birthday greetings engine. 
Joining is free and the pricing is dictated by account level/ # of Fanz in the 
database. Emailing is on an unlimited basis. Additional services by the hour are 
available to create the email blasts. 
 
Using the “Send to A Friend” system within iFanz, recipients can be incentivized 
with meet and greets, free merchandise etc. This can be self-managed by the 
account holder or handled by McCartney staffers on an hourly basis at $85/hr 

 
 

 
 
 



 
 
Step 2. Custom Mail Templates 
 
When you send out emails, you need to ensure that your brand and image comes 
across just like your web site and other marketing material you may have. 
Consistency is key. With iFanz you can now get your own custom mail templates.  
 
Why is the look of your email message important? Since email is the most 
affordable way of communicating with members of your fan community, you need to 
establish the brand image that conforms with your band logo / album cover artwork 
etc., just as much as you would do with a glossy brochure or your band flyer.  
 
We can create a template / frame structure for the account holder to upload his own 
pictures, text and links. Each custom mail template can be used it over and over. 
 

 
It's your stationary, it's your flyer, it's your brand. Give it the look it deserves! 



 
 
     Step 3. iFanz Ringtone Stores 

 
Shouldn't you be selling your music (in the form of ring tones) to your Fanz? 
iFanz now offers you the solution: You own custom U.S. based Ringtone Store. 
 
We can create and design a custom ring tone store to work with the following 
carriers in the US 
and Canada: 
 
     
    * ATT 
    * Bell Canada 
    * Cellular One 
    * Cingular 
    * FIDO 
    * ROGERS     
    * Sprint 
    * T-Mobile 
    * Verizon  
 
 
The artist receives 
60% of the 
wholesale price 
after the carrier’s 
deductions. 
 
Typically, the sale 
price is $1.99 and 
after carrier and 
server deductions 
the net is $1.00. 
 
 
 
 
 
In this case, the artist would receive 60¢ per ring tone with the balance being 
retained earnings by iFanz / McCartney. 
 
For a working example, please visit http://www.cleesemobile.com 
 
 



 
 

Step 4. The Google Ad Words Program 
 
Ever search Google and notice the search returns in the right column?  
That could be your listing. Start with your custom Google Ad Words program today! 
 
The Google Network is the largest online advertising network available, reaching 
over 80% of 30-day US Internet users. So you can be certain that your ads reach 
your target audience with Google AdWords. 

 
On search sites in the Google Network, your ads could appear alongside or above 
search results or as a part of a results page a user navigates to through a site’s 
directory. The global search network includes Froogle and Google Groups and the 
following: 
 

    
Your ads will appear alongside 
or above the results on 
Google.com search results 
pages. 
 
Additionally, your ads could 
appear on the search and 
content sites and products in the 
Google Network. 
 
 

The extensive content network of high-quality consumer and industry-specific 
websites and products, such as newsletters (U.S. only) and email programs, 
includes: 
 
 
 
 
 
 
 



 
 
 
 

 
 
Here are examples of what AdWords ads look like on Google's content network. 
AdWords ads on the Miami Herald and other sites are targeted to the actual content 
of the page that day. In the screenshot below, you can see the ads are directly 
relevant to NBA playoffs articles. 

 
Google also works with permission-based newsletter providers to place AdWords 
ads targeted to the subject matter of newsletters. The relevant ads shown below are 
at the end of an iVillage newsletter about caring for the home. 
 
 
 
 



 

 
 
Ads for email are placed by Google computers using the same automated process 
used to place relevant AdWords ads alongside web pages and newsletters. If the 
automatic filters detect that the topic of the email is sensitive, we don't show any 
ads. This addition to the content network currently applies only to English language 
ads targeted to 'U.S.,' 'Canada,' or 'All Regions.' 
 
We will create 8 animated banners to go into the content network sites that agree to 
carry Google-served banners. You will also be able to use them for any additional 
sites or advertising outside of this program. 
 

     The banner sizes are: 
 
 
 
 
 



 
 

Step 5. iFanz Video Portal Distribution 
 
You have a video! Get it seen without costly bandwidth charges. All you need is the 
iFanz Video Portal Distribution Solution. Do you have a music video or infomercial? 
Do you need it to be hosted and distributed through the most popular Internet movie 
platforms free of charge to your visitors? 
 
Here's how it works: 
 
You supply us with a video clip you control (iMovie or Mpg, WMV, AVI is fine) and 
our team will tag, code, compress and distribute it to the web’s 4 largest and most 
visible video portals: iTunes®, YouTube, Revver and iFilm. 
 
 

 



 
 

Step 6. myspace Page Creation  
 
We all know that myspace.com is the biggest community online today. We now offer 
our iFanz members tools needed to make the best out of their myspace billboard 
page. 
 
Whilst myspace does NOT share your friends and fans’ email addresses with you, we 
can create you a page at myspace.com which includes the relevant code to collect 
data and demographics into your iFanz account. You can also use your iPlayer to 
play your (copyright protected) music right on your myspace page. 
 
(Read more about how to put your iFanz Form on your myspace home page.) 
 
 

 



 
 
Step 7. iFanz Records Music Distribution 
 
iFanz Records is Your Digital Music Distribution Solution. Your Music Can be Sold via 
Apple's iTunes, AOL's MusicNet, Napster, Real's Rhapsody, and YahooMusic. 
 
We can code, compress, upload and sell your music worldwide through our aggregator 
agreements in place with iTunes, MSN Music, AOL Music Net and Yahoo! Music. 
There is a one-time set up fee for each service and we pay a royalty rate of 60% of our 
receipts on the 7th of each month. 
See table below for set up fees.  
 
 

 
 
 
 
 
 



 
 
 
 

 
Payment Schedule: 

Assumption: 

Payout from 
Service 
Provider 

Units/mth(single 
download) sold 
(from) 

Units/mth  
(single 
downloads) 
sold (to) 

% 
Artist 

% 
iFanz 

Per 
Unit to 
Artist 
(US$) 

0.70 1 20,000 60 40 $0.42  
0.70 20,001 50,000 65 35 $0.46  
0.70 50,001 75,000 70 30 $0.49  
0.70 75,001 100,000 75 25 $0.53  
0.70 100,000 + no limit 80 20 $0.56  

 
Account Activation Fees: 

Service Provider 
Account 

Activation Processing first track 
Each additional 

track 
iTunes $149 included $20 

AOL MusicNet $49 included $10 
Yahoo! Music $49 Included $10 

Napster $49 Included $10 
Bar Code n/a n/a $70 per bar code 

 
Artist must own / control masters.  
Artist pays writer / publisher. 
One bar code per “album” project required. 
* iFanz members only. 

 



 
 

Step 8. NetShop – Merchandise On Demand 
 
NetShop® allows sites of any size to sell a variety of merchandise at absolutely no up-
front manufacturing cost. No need to pre-print products or deal with shipping hassles, 
credit card orders, or customer service – NetShop takes care of everything. Now you 
can start selling merchandising developed specifically for your community without having 
to invest in your own e-commerce infrastructure. 
 
Here’s How it Works: 
You supply us with a high-res version of your image or logo. 
We build a virtual store displaying items featuring your image / logo 
A customer comes to your site, orders an item (see image below).  
We verify and collect the $$ amount using secure online credit card processing.  
We manufacture the item.  
We ship the item.  
We send you a check for 100% of the difference between the base price and your asking 
price. 
 
 

 



 
 

 Step 9. NetEngine Search Engine Optimization and Submission 
 

It's been widely reported that 98% 
of people looking for something 
online use the top search engines. 
Proper listing with these search 
engines is a key component to 
attracting visitors. Doing these 
submissions one at a time by hand 
is part of the secret. Most of the 
“off the shelf” programs use a 
technique called multi-threading. 
Most search engines now block 
programs using this feature.  
 

 
 Is Your Site Search Engine 

Compliant? 
More than half of the Fortune 500 
companies’ sites are not even 
coded correctly, so with our expert 
techniques, you have a chance to 
stand above the big guys! 

  

 Our service includes: 
 * Your competitors’ sites analysis 
 * Title tag consulting 
 

* Keyword recommendation and 
insertion 
 
* Meta tag coding with the allowable number of characters and spaces 

 HTML coding 
 
 * Hidden words 
 
 * Search engine and directory submission 
 
  
 
 
 
 
 
 
 
 



 
 
 

In the case of sites built in HTML, we can pull the code from the browser, modify it 
and deliver it back to your Webmaster for upload. You must supply sample pages if 
your site is a database driven or specially constructed site. We actually visit each 
search engine and very carefully submit your information, by hand, to hundreds of top 
search engines and directories including: 
 
 

 
 
 
 

 
 ** Please note,Yahoo! now charges $199 per page additional fee for considering 

submissions, which is additional to the cost of the NetEngine program. 
Actual listing is at the discretion of each individual search engine and we cannot 
therefore guarantee positioning or listings. 

 
  

 



 
 
Step 10. NetWire - Your New Publicist 
 
Need a publicist (cheap)? Introducing iFanz's NetWire Press Release Writing and 
Distribution Services. 
 
NetWire is ... 
a press release wire service, 
providing the most cost efficient 
electronic distribution of your 
news, directly targeted access to 
the press and media, at a fraction 
of the cost of traditional PR wire 
services. 
 
With NetWire each client has the 
confidence of knowing that their 
release is getting to the right 
people. With over 300,000 
journalists covering a wide 
selection of industries and 
interests, NetWire is able to direct 
a client’s release to the desk of 
journalists specifically concerned 
with the client’s industry and 
interests. 
 
How Does It Work? 
 
Basic Steps 
 
1. A newsworthy topic, reason for a press release 
 
2. Professionally written press release. If you don't have one, our professional 
editorial team will craft one. 
 
3. Choose a distribution; by industry type and/or geographical area. 
 
4. Once the release is submitted, you will receive a distribution report for industry 
specific distributions and clipping report for US National distribution. 
 
5. We also offer a free re-submission option for those releases receiving poor 
responses. It is like getting two releases for the price of one. 
 
What's included in the Package? 
 
Our music list (available on request) is over 4000 outlets worldwide. 
 

 















 
McCartney Multimedia, Inc / DBA iFanz 

322 Culver Blvd #124 
Playa del Rey, CA 90293 

www.mccartney.com and www.ifanz.com/iplayer 
Phone – 310.301.8166 xtn 221 

Fax – 310 301 8136 
lucy@mccartney.com 

 
PRESS RELEASE 

 
FOR IMMEDIATE RELEASE 
Contact: Ruth McCartney 
Office: 310.301.8166 xtn 221 
 
McCartney’s iFanz challenges MySpace© with 
release of its new, copyright friendly iPlayer® 
software and Google™(NASDAQ:GOOG) mapping 
technology. 
 
Los Angeles, CA August 8th, 2006 – , Ruth McCartney, step-sister of ex-
Beatle Sir Paul, and her team at iFanz.com have released a unique online 
MP3 player which allows musicians to globally stream their music AND 
protect their copyrights and download options. iPlayer also makes the code 
available to Fanz as a “musical banner ad” to display on fan sites and 
MySpace/FaceBook pages. In addition, the iPlayer allows its owner to 
track hits, plays and downloads on a global map utilizing an API with 
Google. 
 
This David and Goliath move was precipitated by the latest controversy to 
hit the recently Rupert Murdoch purchased MySpace.com. The site’s 
boards have been buzzing with the discussion regarding MySpace’s policy 
of re-use, broadcast and distribution rights to any material uploaded to 
their servers. iFanz co-founder Martin Nethercutt, also a musician, worked 
with the software development team in Omaha to create the iPlayer® so 
that “independent content creators would have a rights friendly alternative 
player, a better quality audio stream, the option to link to a purchase site 
like iTunes® or CD Baby®, a viral marketing tool, and most importantly, 
have the trackability tools like Soundscan®, Arbitron® and Neilsen® that 
the music industry has had for years.” 
Contd., 



iFanz /iPlayer Press Release     Page 2. 
 
CEO Ruth McCartney recalls,  “growing up in Liverpool and witnessing my 
step-brother and his partner John Lennon lamenting “the suits” in the 
music business has given me a very protective view of the whole 
ownership, mechanicals and publishing situation. We thought it was time to 
offer a complete marketing and technology solution to the indie creators 
out there as well as our established clients.”  Ruth added, “with the iFanz 
engine to manage your Fanz and mailing lists and newsletters as well as 
the new iPlayer, a musician really has a great shot at positioning and 
protecting themselves for their future.” 
 
iFanz.com, a service of McCartney Multimedia,Inc (a woman-minority 
owned business) was launched in August 2002 and is a subscription-
based service offering sophisticated eCRM tools at boutique prices. iFanz 
currently has 2.7 million data records belonging to its clients and is 
vehement about the company’s position “Your Privacy is Our Policy”. 
Members can collect data at their site, utilize the double-opt-in process, 
pass it to iFanz secure servers, compose graphical emails and newsletters 
using a browser, embed MP3 files into email for streaming, send email 
state-by-state or zip-by-zip, send an automated birthday greeting to their 
list members, download their data and analyze it for marketing and 
demographics, create custom surveys and now, using iPlayer, stream and 
offer their music for sale, create code for viral marketing campaigns and 
finally track each song’s performance from each individual feed in real time 
on a global map. It is free to join and account levels range from free to 
Garage @$9.97/mo on up 5 levels to Hall of Fame for $99.97/mo 
 
Interviews and More Information: 
 
Contact: Lucy Conlon or Ruth McCartney 
Office: 310.301.8166 xtn 221 
Email: lucy@mccartney.com 
Site: 
http://www.ifanz.com/iplayer 
http://secure.ifanz.net/login/media/statsdemo.php 
Hi Res Images: 
http://ruthmccartney.com/pr-images.html 
Photo Credit: Andrew Orth 
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If we own the jumbo jet, are we allowed to sleep
in the bed during takeoff and landing?
Just ask Google founders Larry Page and Sergey
Brin. This was one of the issues for the designers
charged with pimping the search engine magnates'
new Boeing 767. Other alleged in-flight interior
design requests for the billionaires' “party airplane”
include hammocks and a “California king”-sized bed.
But the reason we know all this is because Google's
own version of the Spruce Goose has become the
subject of a number of unpleasant public
legal wranglings. 

John Battelle, author of seminal Google corporate
biography “The Search”, was ahead of the game in
2005 when he told US TV show 60 Minutes:

“I think if anyone were to buy a new
Mercedes convertible and drive
around with the stereo blaring, and
miss work a couple of days because
they're rich now, that would not be
acceptable behaviour at Google.
But trust me - there's a Mercedes
convertible in every one of their
heads.”

BPI keeping up with copyright debate
Peter Jamieson, chairman of label body BPI, seems
to be in good humour. That's despite the fact that
much of the UK music industry elected to show up at
the “value recognition right” event convened by
British Music Rights and the Association of
Independent Music - on the same day as the BPI's
annual general meeting. “The style and the manner
of this announcement is probably an example of
sectarianism at its worst, but its underlying
intention is good”, said Jamieson. Jamieson told the
AGM that labels are ready to address the current
illegality of transferring tracks from CDs to iPods.
“We are clear on the answer”, he said, “I think it
should be allowed.” Not so rosy, however, is an
implication that the BPI might come down hard on
those who pass tracks to their mates: “We will have
to change the distinction between commercial piracy
and not-for-profit piracy to that between format
copying and passing on to third parties.”

iFanz player aims to hijack
MySpace
US site iFanz, run by Paul
McCartney's stepsister Ruth,
has announced a web music
player that is designed to

compete with the music player offered to bands by
social networking site MySpace. Because social
networking sites like MySpace and Facebook allow
users to post up their choice of photos, messages
and software gizmo using simple code, bands can
select to install the iFanz iPlayer instead of
MySpace's version if they so choose. iFanz reckons
that theirs is a superior product which uses Google's
mapping technology to show exactly where a band's
listeners are gathered. This information is useful for
bands wanting to decide where to tour. 

X marks the spot for Microsoft's take on the iPod
As every manufacturer from Sony to Creative has
attempted to launch its own “iPod killer”, the phrase
has become more or less a byword for
underwhelming Apple knock-offs. Microsoft licenses
out the Windows Media technology that drives most
iPod competitors, and has launched the Urge music
store in conjunction with MTV, but so far has not
sold its own portable player. The only ace Bill Gates's
company has left to play is the XBox brand which
currently adorns its successful videogames consoles.
But rumour sugests Microsoft may be bringing out a
music and video player called Zune, which may be
kitted out with wi-fi so that users can download
paid-for music over wireless networks - rather like
MusicGremlin (see issue 93, 15 July 2004).

The intro

EUR 138.4 billion
estimated value of entire mobile
communications market 

Source: Analysis

72% of US internet users have a home
broadband connection, up from 57%
in 2005 

Source: Nielsen, June 2006

Apple has filed a patent on technology that could make the iPod talk. Described by the computer

company as a safety feature to prevent listeners having to look at their iPods while driving or

walking, the system would read out details of artist name and song title via the user's headphones.

Search giant Google has extended the system originally designed to take credit card details from

small-time advertisers into Google Checkout, a payment account which can be used in e-stores such

as Buy.com and CDUniverse. But Google Checkout could prove to be a strong contender against

electronic money provider PayPal,  recently bought by eBay, which in turn has added its competitor

Google Checkout to the list of payment providers it does not permit..

More than 3,000 previously-unavailable video and radio recordings from the BBC's live archive will be

sold as downloads under a new partnership between Universal Music and BBC Worldwide. In

particular tracks originally created for the legendary John Peel radio show will be published; but

Universal intends to extend the project beyond archival material so that recordings from Universal

artists on “Later ...with Jools Holland” will appear on iTunes at roughly the same time as their singles.

From 25th July, London's financial district will be covered by the largest wi-fi (broadband wireless)

network in Europe. The network has been developed by European wi-fi wholesaler The Cloud, and can

be accessed by subscribing to any of the companies which lease bandwidth from The Cloud, including

BT Openspace, Skype or Nintendo, as well as directly from The Cloud itself for GBP £11.99 a month. 




