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Manage and control your music with iPlayer.
Build your Playlist. Launch iPlayer on your web site.
Send an email to your Fanz.

Build it. Stream it.




Know where they are listening to your music.

Track it.
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Our terms and conditions for the use of this upload and streaming service are simply that we
can't offer it to free accounts and the copyright/license issue is covered here:

Submissions :

By displaying or publishing ('('fostin ") any Content, emails, messages, text, files,
images, photos, video, sounds, profiles, works of authorship, or any other materials
(collectively, "Content") on or through the iFanz servers, you hereby represent and
warrant that: (i) you own the Content posted by you on or through the Services or
otherwise the permission of the rights owner, and (ii) the posting of your Content on or
through the Services does not violate the privacy rights, publicity rights, copyrights,
contract rights or any other rights of any person. You agree to pay for all royalties, fees,
and any other monies owing any person by reason of any Content posted by you to or
through the Services.
You shall retain all copyrights. iFanz agrees not to re-publish, copy, or distribute
your materials for film, television, commercials, jingles, compilations, CDs, DVDs
or any other mechanical or royalty-bearing media without your prior consent and
subsequent financial participation therein. In other words, we will NEVER release
g:ur music, video or pictures in any form which can make money without you
ing fully informed, involved and paid.

We hope you'll join the revolution. It's about music. It's about time!

ﬁmyspace.com

a place for friends

6. Proprietary Rights in Content on MySpace.com.

1. MySpace.com does not claim any ownership rights in the text, files, images,
photos, video, sounds, musical works, works of authorship, or any other
materials (collectively, "Content") that you post to the MySpace Services.
After posting your Content to the MySpace Services, you continue to retain
all ownership rights in such Content, and you continue to have the right to
use your Content in any way you choose. By displaying or publishing
("posting") any Content on or through the MySpace Services, you hereby
grant to MySpace.com a limited license to use, modify, publicly perform,
publicly display, reproduce, and distribute such Content solely on and
through the MySpace Services.

Hmmm...?
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iFanz Quick Facts

History:
Born from the beginnings of the Beatles’ Fan Club in Liverpool, England in the
1960s, today, iFanz is the industry leader in online artist to fan communications and

relationship management software. With iFanz, anyone can build their own data
collection center, newsletters and distribution channels, As well as the trackable

online music player — iPlayer®.

Established:

iFanz was established in 2002 as a communications platform for artists and the

The 10 e-Commandments
of Online Artist Marketing
www.ifanz.com
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entertainment industry. It is currently a service of McCartney Multimedia, Inc.

Overview as of August 2006:
Members: 1820
Aggregated Database Size: 3.5 Million

Volume: Approx. 4 million emails sent per month.
Copa compliant, white listed with all major ISPs

4 x Dell servers housed in TD Ameritrade secure data center in Omaha, NE

Current iFanz members include:
Artists:

America

David Cassidy

Edgar Winter

Estate of Billy Preston
Estate of Tupac Shakur
Jessica Biel

John Cleese

Macy Gray

Meredith Brooks
Oleta Adams

Penn & Teller

REO Speedwagon
Sinbad

Steve Tyrell

Val Kilmer

Corporate:

Chevrolet

Lexus

Mattel (Barbie)

MGM | Mirage | Mandalay
Nevada Film Commission

Entertainment and Hospitality Biz:

AEG

Deja Musique DKDD — Canada
Dodge Arena, Hidalgo, TX

Las Vegas and Phoenix Grand Prix
Prescott Valley Arena, AZ
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Project Description

The primary objective of this project is to provide the working musician or indie label
with a marketing program to increase web site traffic and fan registration and
interaction. After an initial review of an artist’s online presence, we highly
recommend the following tools to increase the effectiveness of the existing site.
Here are the 10 steps to successful online artist marketing:

Step 1. iFanz account integration with existing database

Step 2. Custom iFanz email templates for newsletters

Step 3. US Based Ringtone Store

Step 4. Google Ad Words Account set up

Step 5. Video Portal distribution

Step 6. MySpace Page creation

Step 7. iTunes / Napster / AOLMusicNet and Yahoo! Music Distribution
Step 8. NetShop to create on demand merchandise for sale online
Step 9. NetEngine (Search Engine Optimization program).

Step 10. NetWire Press release creation and distribution

Step 1. Create your iFanz Account

Please visit www.ifanz.com for more information. To log in to the system use
username demo and password abc123. iFanz is an online toolset which allows
account holders to communicate with their database via email utilizing segmented
lists, zip code / state targeting and automatic birthday greetings engine.

Joining is free and the pricing is dictated by account level/ # of Fanz in the
database. Emailing is on an unlimited basis. Additional services by the hour are
available to create the email blasts.

Using the “Send to A Friend” system within iFanz, recipients can be incentivized
with meet and greets, free merchandise etc. This can be self-managed by the
account holder or handled by McCartney staffers on an hourly basis at $85/hr

Service Level Free Garage |Showcase Club Arena Stadium ':ZL?
Sign Up Free Free Free Free Free Free Free
Monthly Free $98.97 $15.97 $29.97 $49.97 $74.97 $99.97
Max # of Fans in Database 100 500 1000 2,500 10,000 25,000 50,0004+
Email credits included 10022.;nmc Unlimited | Unlimited | Unlimited | Unlimited | Unlimited | Unlimited
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Step 2. Custom Mail Templates

When you send out emails, you need to ensure that your brand and image comes
across just like your web site and other marketing material you may have.
Consistency is key. With iFanz you can now get your own custom mail templates.

Why is the look of your email message important? Since email is the most
affordable way of communicating with members of your fan community, you need to
establish the brand image that conforms with your band logo / album cover artwork
etc., just as much as you would do with a glossy brochure or your band flyer.

We can create a template / frame structure for the account holder to upload his own
pictures, text and links. Each custom mail template can be used it over and over.
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It's your stationary, it's your flyer, it's your brand. Give it the look it deserves!
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Step 3. iFanz Ringtone Stores

Shouldn't you be selling your music (in the form of ring tones) to your Fanz?
iFanz now offers you the solution: You own custom U.S. based Ringtone Store.

We can create and design a custom ring tone store to work with the following
carriers in the US

and Canada:
RINGTONES
* ATT | would be honored to announce your mobile phone calls
* Bell Canada with my collection of real audio ringtones...
* Cellular One This Is John Cloese £3) $249
* Cingular F8k Off Sir (oxplicit) . s249 O
* F| DO F*&k Off Madame (explicit) ” $249 [
* ROGERS Drug Dealer (i $2.49 [
* Sprint Silly Bastard } $2.49 )
* T-Mobile It's Not Your Ass...Really s249
*\/erizon Pocketbook Panic ‘ $2.49 ~
The Othor Pocket $2.49
May Bo Your Wifo 7 $249 [
Out The Window ' $249 [
The artist receives Lucky Thing 0  s249 O
60% of the Ring, Ring s249 (]
wholesale price Stockholm Suicide s249 [
after the carrier’'s Some Mo ® 248
deductions. it ¥ AR
it's Your Mummy ( ) $249 |
. Your Plane Is Ready $2.49 [
Typlcally, the sale Attention Please ) $2.49 [
price is $1 .99 and It Never Fails 1 s249 [
after carrier and
server deductions o S eind "Add to Cart)

Test Your Phone

the net is $1.00.

Verizon Customers: Click
Here

Powered By...

Xinguone,

In this case, the artist would receive 60¢ per ring tone with the balance being
retained earnings by iFanz / McCartney.

For a working example, please visit http://www.cleesemobile.com
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Step 4. The Google Ad Words Program

Ever search Google and notice the search returns in the right column?
That could be your listing. Start with your custom Google Ad Words program today!

The Google Network is the largest online advertising network available, reaching
over 80% of 30-day US Internet users. So you can be certain that your ads reach
your target audience with Google AdWords.

A ﬁA A Netscape i Netcenter. /7 EarthLink’
65 ‘ : ’
/M @ CompuServe @ Shopping.com

chgldnet @eevegl

On search sites in the Google Network, your ads could appear alongside or above
search results or as a part of a results page a user navigates to through a site’s
directory. The global search network includes Froogle and Google Groups and the
following:

( ;Ol )8l€ Your ads will appear alongside

AdWords or above the results on

— H%:quds Google.com search results

== - See your ad on Google and pages.
D, our partner sites.

Wiy your-url.com Additionally, your ads could
appear on the search and
content sites and products in the
Google Network.

The extensive content network of high-quality consumer and industry-specific
websites and products, such as newsletters (U.S. only) and email programs,
includes:
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Here are examples of what AdWords ads look like on Google's content network.
AdWords ads on the Miami Herald and other sites are targeted to the actual content
of the page that day. In the screenshot below, you can see the ads are directly

relevant to NBA playoffs articles.
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Google also works with permission-based newsletter providers to place AdWords
ads targeted to the subject matter of newsletters. The relevant ads shown below are
at the end of an iVillage newsletter about caring for the home.
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Ads for email are placed by Google computers using the same automated process
used to place relevant AdWords ads alongside web pages and newsletters. If the
automaitic filters detect that the topic of the email is sensitive, we don't show any
ads. This addition to the content network currently applies only to English language
ads targeted to 'U.S.,' 'Canada,’ or 'All Regions.'

We will create 8 animated banners to go into the content network sites that agree to
carry Google-served banners. You will also be able to use them for any additional
sites or advertising outside of this program.

The banner sizes are:

468 x 60 Banner 336 x 280 Large Rectangle
728 x 90 Leaderboard 120 x 600 Skyscraper
250 x 250 Square 160 x 600 Wide Skyscraper

300 x 250 Inline
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Step 5. iFanz Video Portal Distribution

You have a video! Get it seen without costly bandwidth charges. All you need is the
iFanz Video Portal Distribution Solution. Do you have a music video or infomercial?
Do you need it to be hosted and distributed through the most popular Internet movie
platforms free of charge to your visitors?

Here's how it works:
You supply us with a video clip you control (iMovie or Mpg, WMV, AVl is fine) and

our team will tag, code, compress and distribute it to the web’s 4 largest and most
visible video portals: iTunes®, YouTube, Revver and iFilm.

VideoDistril
| SignUp | Lean | Halp
You T“he Broadcast Youwrsell Videos 8] [Search

Home Yideos Channeis Groups Membaers Upload

MyVideos | MyFavoriies My Messaces | MySubscriptions | My Pladists | My Groups | My Protie

sann “un T
-~ 8 2 - S
Sat IR AEONFLILIBS
o K ~ A ‘ CONIBVEFR R | e
- 0ol & o
Today's Featured Videos...
First 8 minutes of Lucky Number £ |
m An MGM reloase of a Weinsiein Cor ny |
¥ NUMBER SLEVIN is a Dwriliar that wists an
(O revver

UPLOAD MAKE MONEY

s
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Step 6. myspace Page Creation

We all know that myspace.com is the biggest community online today. We now offer
our iFanz members tools needed to make the best out of their myspace billboard

page.

Whilst myspace does NOT share your friends and fans’ email addresses with you, we
can create you a page at myspace.com which includes the relevant code to collect
data and demographics into your iFanz account. You can also use your iPlayer to
play your (copyright protected) music right on your myspace page.

(Read more about how to put your iFanz Form on your myspace home page.)

Controliyourimyspacelpageliromlikanz
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Step 7. iFanz Records Music Distribution

iFanz Records is Your Digital Music Distribution Solution. Your Music Can be Sold via
Apple's iTunes, AOL's MusicNet, Napster, Real's Rhapsody, and YahooMusic.

We can code, compress, upload and sell your music worldwide through our aggregator
agreements in place with iTunes, MSN Music, AOL Music Net and Yahoo! Music.
There is a one-time set up fee for each service and we pay a royalty rate of 60% of our
receipts on the 7th of each month.

See table below for set up fees.

(i) FANZ

Records. GET YOUR MUSIC OUT!
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Payment Schedule:
Assumption:

Payout from
Service
Provider
0.70
0.70
0.70
0.70
0.70

Account Activation Fees:

Service Provider
iTunes
AOL MusicNet
Yahoo! Music
Napster
Bar Code

Units/mth(single
download) sold
(from)
1

20,001

50,001

75,001

100,000 +

Account
Activation

$149
$49
$49
$49
n/a

The 10 e-Commandments
of Online Artist Marketing

www.ifanz.com

Units/mth Per
(single Unit to
downloads) % % Artist
sold (to) Artist iFanz (US$)
20,000 60 40 $0.42
50,000 65 35 $0.46
75,000 70 30 $0.49
100,000 75 25 $0.53
no limit 80 20 $0.56
Each additional
Processing first track track
included $20
included $10
Included $10
Included $10
n/a $70 per bar code
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Step 8. NetShop — Merchandise On Demand

NetShop® allows sites of any size to sell a variety of merchandise at absolutely no up-
front manufacturing cost. No need to pre-print products or deal with shipping hassles,
credit card orders, or customer service — NetShop takes care of everything. Now you
can start selling merchandising developed specifically for your community without having
to invest in your own e-commerce infrastructure.

Here’s How it Works:

You supply us with a high-res version of your image or logo.

We build a virtual store displaying items featuring your image / logo

A customer comes to your site, orders an item (see image below).

We verify and collect the $$ amount using secure online credit card processing.

We manufacture the item.

We ship the item.

We send you a check for 100% of the difference between the base price and your asking
price.

STANDARD PRODUCTS
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Step 9. NetEngine Search Engine Optimization and Submission

It's been widely reported that 98%
of people looking for something
online use the top search engines.
Proper listing with these search

engines is a key component to nii (T
attracting visitors. Doing these @ij' -
submissions one at a time by hand ,
is part of the secret. Most of the _
“off the shelf’ programs use a /" ( -;O()
technique called multi-threading. '

Most search engines now block | A

programs using this feature. H
(@ ®

Is Your Site Search Engine — e
Compliant? \ 4 v ANIWEL)
More than half of the Fortune 500 /

companies’ sites are not even

coded correctly, so with our expert

techniques, you have a chance to GO& )316 — i
stand above the big guys! AAOL e
Neywords
iSh
Our service includes: o
c Poputarey
* Your competitors’ sites analysis altavista
* Title tag consulting YaHoO!

* Keyword recommendation and
insertion

* Meta tag coding with the allowable number of characters and spaces
HTML coding

* Hidden words

* Search engine and directory submission
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In the case of sites built in HTML, we can pull the code from the browser, modify it
and deliver it back to your Webmaster for upload. You must supply sample pages if
your site is a database driven or specially constructed site. We actually visit each
search engine and very carefully submit your information, by hand, to hundreds of top
search engines and directories including:

2 Co.. mf®km fast..e galaxy.
Google 4CHEOP VAHOO! i
*.J IRTERNET G UIDE 'ﬂSﬂ“
LINKMASTER © ™4 SE-CANLELR

ﬁ @E@E open directory project
YaHoO!

** Please note,Yahoo! now charges $199 per page additional fee for considering
submissions, which is additional to the cost of the NetEngine program.

Actual listing is at the discretion of each individual search engine and we cannot
therefore guarantee positioning or listings.
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Step 10. NetWire - Your New Publicist

Need a publicist (cheap)? Introducing iFanz's NetWire Press Release Writing and
Distribution Services.

NetWire is ...

a press release wire service,
providing the most cost efficient
electronic distribution of your
news, directly targeted access to
the press and media, at a fraction
of the cost of traditional PR wire
services.

With NetWire each client has the
confidence of knowing that their
release is getting to the right
people. With over 300,000
journalists covering a wide : X
selection of industries and 2 Ty
interests, NetWire is able to direct ; Lo *
a client’s release to the desk of

journalists specifically concerned

with the client’s industry and

interests.

How Does It Work?
Basic Steps
1. A newsworthy topic, reason for a press release

2. Professionally written press release. If you don't have one, our professional
editorial team will craft one.

3. Choose a distribution; by industry type and/or geographical area.

4. Once the release is submitted, you will receive a distribution report for industry
specific distributions and clipping report for US National distribution.

5. We also offer a free re-submission option for those releases receiving poor
responses. It is like getting two releases for the price of one.

What's included in the Package?

Our music list (available on request) is over 4000 outlets worldwide.
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Site Helps Build Fan Base Before A Deal

BY JIM BESSMAN

Its motto is “Your fanz are your future,” but
Ruth McCartney looks to the past to explain her
innovative ifanz.com fan development/e-mail
marketing service.

“We're trying to reverse the order of the way
people think of their careers,” says McCartney,
CEO of iFanz parent company McCartney Multi-
media. “You finish your CD, press a thousand up,
go out on the road, get a manager, get signed—
then get famous and start a fan list. But with us
you start a fan list first.”

Since its September launch, following a year of
intensive beta testing, the Los Angeles-based
iIFanz has attracted a clientele of established acts
including Clint Black, LeAnn Rimes, REO Speed-
wagon and James Ingram. These artists rely on
iFanz for such services as interactive database
management and direct marketing of CDs, DVDs,
concert tickets and merchandise.

But McCartney, who learned database man-
agement by organizing stepbrother Paul McCart-
ney’s fan club when she was 4, notes that the
iFanz “virtual fan club” and direct marketing
functions are especially valuable for unsigned
singer/songwriters.

“If you're a singer/songwriter who dreams of
getting signed and have managed to collect 5,000
names over a three- or four-vear period, vou're
in a better negotiating position when you go to
make your deal,” she says. “You're bringing 5,000
customers with you who will buy your record
right out of the box.”

A singer/songwriter's database can be
employed in other ways, McCartney continues.
“One thing our members have done is go to their
fan list and say they need to raise %' amount of
money to make a new album, and ask the fans to
pre-order the album now and basically finance
the project. Then we press up the album and
deliver it. So they're saying, ‘People, help me
make better music and be part of the dream'—
instead of going to a corporation.”

iFanz president Andrew Frances notes that the
company’s “virtual label,” iFanz Recordings, is
set up to facilitate one-at-a-time, “burn on
demand” CD and CD booklet manufacturing,
“thus no warehousing costs, no ‘can't fills,” etc.”

“If you're Clint Black, the record company
makes your record and it's a recoupable expense,”
says Frances, a veteran label executive who man-
aged singer/songwriter McCartney when she was
signed to Jupiter/BMG in Germany in the early
1990s. Frances has also been a management con-
sultant for David Bowie.

“If you're REO at iFanz, not only is [the record-
ing] not a recoupable expense, but you don’t have
to press your own records at your own expense,”
Frances says. “And you can set your own sale
price, out of which we take our piece for manu-
facturing, and then send the rest to the artist. So
there's no cost in advance to the artist, which is
a quantum change for artists who want to sell
CDs or merchandise but can't afford to buy in
quantity from a manufacturer.”

All iFanz Recordings artists retain control of
their masters and other copyrights, Frances says.

“With the old record company model, masters
are owned in perpetuity as a work for hire,” he
says. “At iFanz, we give artists complete and total
artistic freedom, and they retain copyrights to
their material.”

Frances uses the Knack to illustrate additional
iFanz artist promotional rewards.

S
-|| _'

PN

Knack vocalist/guitarist and “My Sharona” co-
writer Doug Fieger approached the company
about digitally distributing the song—which the
Knack now owns. The song, Frances says, was
not available as a download.

“We added it to our iFanz Recordings roster
and within one week of placement with iTunes—
and with no promotion of any kind—it was
already making hundreds of dollars for the band.
A TV executive surfing through iTunes then
downloaded it and it became the theme song of

the NBC series ‘Hawail. ™
Similarly, iIFanz is servicing Orleans’ “You're
Still the One” at iTunes, Frances adds.

BEATING BOOTLEGGERS

Dina LaPolt heads the Los Angeles-based bou-
tique law firm LaPolt Law. As a specialist in intel-
lectual property and entertainment law, she
believes the iFanz model can also be an important
anti-piracy tool.

LaPolt represents the estate of Tupac Shakur,
for which iFanz serves as a “virtual merchandise
system” in offering 88 Shakur items.

“We get 180,000 hits on our site a day, aver-
age,” LaPolt says. “People register with iFanz
on the site, and everybody wants to tell us
about themselves.”

Relating this personal fan connection to file-
sharing and bootlegging, LaPolt says, “Fans are
fans. If you have an artist who is admired and
respected by the fans, and if that artist reaches
out and establishes a personal connection with
them, they will buy albums.

“The best way to combat piracy, then, is for the
artist to directly establish a relationship with the
fans,” LaPolt says. “They want to read liner notes,
see who played on your record, read inspirational
messages on how you created it. They want to see
that stuff—which you can't get when you file-
share or copy the CD.”

Plus, LaPolt says, “iFanz gives an indie artist a
viable means of marketing and obtaining infor-
mation on their fans, which they were never able
to do before.”
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Your Fans Are Your Future
Offers Free Service to Up-and-Coming Artists

by MPC Banler Bdifor Mark Nardana

i f you were growing up in Liverpool, England, in
the Sixties and you happened to be the younger
stepsister of Beatle Paul McCartney, it was not
just an exciting time — it was a bloody busy
one, too. As a child, you see, Ruth McCartney
earned pocket money helping her mother Angie

(who'd married Paul's widower dad) and George
Harrison's mother Louise sort out and reply to the
avalanche of Fab Four fan letters — thousands of
which came directly to the McCartney family home.
Post-Beatles, she and her mother coordinated Paul's
Wings' fan club newsletter.

it was an early education in the artist/fan relationship that Ruth would
never forget and which led, three years ago, to the formation of iFanz
[ifanz.com), whose motto is “Your fans are your future.” The young com-
pany, touting @ number of artist-friendly features, Is seeking to distin-
guish itself in a potent field of online distribution companies. iFanz,
however, promises to deliver more services to artists, across the board,

Regarding its fan list service, iFanz allows an artist to compile a data-
base of fans' e-mail addresses, snall mall addrosses and demographic
information. 'With this, the artist can communicate directly with their
fans, announcing shows, new CDs, and merchandise.

In addition, iFanz acts as an “invisible middleman,” empowering the
artist's own Web site to burn CDs (or books, concert tickets, posters, t-
shirts), so there is no need for the artist to manufacture, handle or mail
CDs to anyone. iFanz and its affiliates manufacture and fulfill each arder
at prices the artist sets himself. Due to the “burn-on-demand™ aspect,
the artist does not have to personally provide upfront capital to manu-
facture the tem. iFanz charges a base price for each item manufac-
tured. For one CD, for example, the charge is between 54 to 56 depend-
ing upen artwork and packaging. (Digital delivery is coming soon.]

While iFanz members include blg names such as LefAnn Rimes; the
Estate of Tupac Shakur, REQ Speedwagon, Edgar Winter, Clint Black and
maore, McCartney says unsigned acts comprise 90 parcent of its mam-
bership. To that end, iIFanz is touting a free e=mail and database service
to up-and-coming artists. Above all, iFanz is positioning itself as a rev-
alutionary distribution model; allewing artists to control their own mar-
keting, image, promotion, merchandising — their whole career. There
are no contracts. Artists can dissolve the relationship at any time,
Artists own all their content for all time.

McCartney and company state that the iFanz business model is based
upon their belief that sheer volume in numbers will allow the company
to turn a profit. Hand in hand with that is the faith that fans who are
treated properly will “do the right thing™ and not rip the artist off.

The company's vision goes beyond databases and the prospect of high
volumes of fractions of pennies adding up to large sums of cash. For
ingtance, says McCartney, [Fanz is wvery active in brokering lusrative
Film and TV adwertising deals for iFanz members. In effect, IFanz is
secking to take on responsibilities that major labels have been taking
on for years. But the IFanz vision is anything but traditional, pasitioning
itself to one day become “the record label of the digital age.®

Toa learn more about this emerg-
ing company and how its services
can help artists handle thelr car-
eers, Music Connectlion sat down
with MMI GEO Martin Nethercutt,
company President Andrew Frances
[a former major-label senlor execu-
tive who was also a key partner in
David Bowie's and Garth Brooks’
management teams), and [Fanz's
founder Ruth McCartney.

Music Connection: What motivated you
io start iFanx?
Ruth McCartney: Three years ago the
whole record labad shilt and downloading
|1|fJ|1I‘111’|'I’! hedn’t e gtarted. But we Sow
that thera are hundreds of thousands of
mugicians around the workd who are real-
Iy G000, DU cant gl signed 1o a major
labal deal

e feit that, il gy PNESS Up eeir o
at, say, a dollar a racond, if they can pul
out thair own LD for 10 bucks apiece and
keep nina, they do mol have o sl lots o
CDs to make a praf 1 thiry ndrvr who
epar customens ane, Cul of Dur passion 1o
soe that formula work, IFanz was Borm
Martin Methercull: We give the e
pendant arlists the 100 that the beg
bons hiave
.I’|I'|I'.'|'5I Frances. And the '\'-.iF'I'FIGE' Band
lenvel v ofler &5 & Trealid account, S0 you
i SO in and it's tolally frea. The artisf
can start develo ping a dalabase and
wave added bells and whistles above and
|.'ll'-:|l'-.':-"ll.l the data collechion whech ane also
frea to the artisl, like the CD-on-démand

MC: Glve a specilic example of how
iFanz can benelt an artist or

Band.

MeCartney: Ong aspedt of iFans is thal
IS & ool that eds you collect dala, slomna
data, and blast oul e-mails, Zip by Zip. 1
woure doing & show in Ccago, you dont
want to blanket everyona in Dallas. Mot
onby will it lat you biast out, Zp by I by
Zip, Bt it will aklso, once If collacis the
data, ted o, 'HE"}'. S 15 Winang Yo
should be playing Gigs, ‘cause this is
whera YOur fans ang.”

You &En downdomd this infkormaton Lo an
e sprepgd shaat and run & report This
allows you bo sea whene your in-slor vig-
its should ba, whena [0 spand mMoney on
radey or iIndapandant promotans, and sa
o, 11 &80 will Blast an autdenaled oty
ressage each night at midnight to regis-
tered usars — a great way 1o keep in
pouch

M Other sites provide e-mail servic-
&8, How is iFanz different?

Frances; f you're on ADL, for axample,
ard send more than 50 e-maiks at a tims
theay won't aliow it S0 if you have 300 or
3000 s 1o contact, ADL cannol do il

gliectvaly

MC: Most bands are hip about collect-
ing e-mall address and compiling fan
ligts, How would tha IFanz method be
an Improvement?

McCartney: With a lod of the major |abels
wou Qo 1o their site and they just say, “Jon

owr mailing list.” But that's just e-mails
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lize beor” then that's fine. IW's thair prang-
ative becausa iy own the 1an list, we
don

MG: How can IFanz benefit a band
that's planning a nalional or reglonal
tour?

Frances; We had a soenano wiene a
band had about 5,000 fans, pretty big in
Australia. They slarted a North Amencan
tour @nd they wene looking for four spon-
sorshin. We sat down with them and sasd,
Oy, who s your current sponsor, whil
ane you doing with thaem™ Thay sald
“Wll, we have Paul Mitchall Halr Cara”
"Oikany” | said, “part of whial we suggest
daing is 10 resiruciure your database o
ask your lans whal hair products thiy ana
L'u._.','lng'

McCariney: It's literally commumscating
with fans on a one-10-one basis. We don't
just tedl them we are gong o shulf a Coca
Cola banner i their a-mail

MEC:What ¢lse can IFanz do 1or & tour-
ing artist?

McCartnay: When David Cassidy decided
b ga an the mad & few years ago, |
asked him whal songs he was going io
ging. He said, “| Think | Love You® and
about 15, 20 othaer songs, | don't Knos,
wi'll Tiguerg it oant” | said, “Would you lai
WOUF Bvarage, whild soccir mom, with 2.3
chilchran figure i out for you'?™
Meihercutt: {:assld:,- :'ﬂcr:tll'f Biuilt kis Sat-
list with feedback from 50,000 woman
going, “Point ke bn The Dingction o
Albuquergque” and “Echa Valley 268087
And he was, ke, “God, you're Kidding! |
hareen't thought of those songs in ‘:."EIEIFE"

MC: Obviously, a8 brand-name aclt can
take this approach worldwide.
MHethenoutt: \We were engaged by Richie
Sambora 1o do that exact thing. He want-
ad to do tha database theng and he siill
has multiple thowsands of namas Shoded
securaly at iFane. Then his managemeant
asked il we could do a geographic survey
to ses, if & Sambona S0k 1our happenad,
whisre should that be? Culsida the LS.,
we lelt thal Asganlina is the sacond
largost sactor.

Frances:
“It allows
the artist to
get some
leverage as
opposed to
begging,
‘Please sign
my band.””

iFANZ TEAM: Ruih McCariney is Manked by (L] her hushand and McCartney Multimedia CED, Marin
Hathercwtt, and iFanz President Andy Frances.

MeCariney: S0 we then organized a Yahoo chat with Richés and, at that time, they had
50,000-plus log-ons. Because we kniw aboul Arganting, we senl a litte prass releass
down there; they pul i oul on the radio, *Go 1o RichieSambora.com 8 such a time and
date. Wa managed to blow up tha sarwer, and tha Yahoso needles ware Qoeng crazy.
Whan wi analyzed the data and looked back latar, of the S0,000-some-odd peope, 14
percent ware from Argentina.,

MC: What If an act wants to pursue a traditional major-label career and get
signed? Is iFanz able to help their chances?

McCartney: A good example is a great band in LA, called Powder, They use iFanz and
they ars working it, Thisy' hive gone from walking in our coor six months ago, from 2060
pieople in their databasa — they could pack the House of Blues, but they didn't know
who those club-goers were — bo a very healthy undisclosed numbar at this point, And
o the band |s starting ko think bavice about wanting b be sspned by 8 magor labal
because they ane building thedr cwn brand. But if a label offers them a low-end deal, the
band can now ey, “Look at this database we hang, we Know we can already pre-sell x-
thousand CDs” I becomes & negoliabng polni. If you know wha your fans ane — pio-
ple you know you can sell tickels and COs and merchandiss 1o — a label has got 1o ba
imprassad

Frances: It allows the artist to gel some leverage as opposed o begging, “Please sign
my band.”

M{l::lrtmy. Thare are also going to ba bands that come oul of this goeng, “Thank God |
didn't sign 10 a major; just look at the numbers. And now | control my own desting”

MC: You state that there are no contracts at iFanz?

Francas: Mol for any of the current services, righr Wia may b adding a digital disinbu-
thon deal soon, but that's still kinda down ihe road. We alweys say that we are for tha
upcoming artisis, a8 well ag we are for the legacy artists. We don’l cane about the flash-
in-the-pan artist par sa, bacausa they only have an 18-month shelf lile

Methercutt: And we ara not exclushe, A band can work with us, they can leave us, they
can maka their movas. Wa don't tie tham down

MC:You have some “classic rock” artists as members. How are they beneliting
fram iFanz?
McCartney: A good examphs is RED Speedwagon. They use all our tools across the
board at the 50 doltars & maonth level. They've sobd millions of albums. But instead ol
having millions of fans in their dalabase, they had a really low number, despie having
hundreds of unoficial tan clubs. But now, after wsing iFanz, REQ hawe a cusiomer basa
that v ane 5.eﬂ|ng d-gﬂal aut-;:glﬂph:s 0 = @nd 1-ghirts, mousse pads, concert ickets —
and wa'ra talking aboul polling fans as to thedr tevorite hits for a C0

And again, with this kind of information th kbals waren' thinking abouwt releasing
those 10 songs on a GO, Bul we tell the career-artists 1o ask fans what they want and
than go back and re-recond those monsier hils 5o the band will own them. The RED
fans hawve told thim what they are most Bkely to buy, so0 iIFanz halps the band 1o mini-
rmiza tha risk. i's all about the customars telling the artist what they wani.

MC: Does i(Fanz have a plan for helping arlisis — especially indies — 1o protect
their earnings from piracy?

Frances: Ii an artist develops a one-on-one relatipnship wih his fans, if the fan feals
empowarsd by the artist, wouldn it be more interesting to the fan o gt the music
dimgctly from tha artist — from the artst’s oMicial Web site rather than from other siles?
O our Sias, you go 1o spesdwagon.com and you get hatters from the band, A fan says,
'm going o oo 1o RED's sita, they lokd me its thaers, I'm going o bury it thene Decausa
I'm your tan, I'm going o meet them. 'm going to get backstage passes.” Most fans, in
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McCartney:

“Let’s say
Colgate tooth-
paste wants to
get in front of
a demographic
that is 27 to
38... Then we
will go to our
band directory
and see who
fits into that ...
and we’ll offer
them that deal.
We'll say, ‘Do
you want
advertising in
your e-mails?’
If they say
‘No,’ then we
will not make
that deal.”

which is worthless d:mq-gr.;lpl"l-:i,!lly, becausa it comaing no Sp Code. | could be
nih @ aolcom from lceland, and that information doesn’t halp you if youw dant kndw
whara | am and what I'm ifbo

Nathercutt: Also, I'd Bke to say thal we heve & zero tolerance for spam., And it a tan
wants 1o gat off an arfis?’s mailing list, the fan can rmmedalely do so. The trust facior s
rgally high on iFanz

MC: i, as you siate, 90 percent of your members are unsigned acts, how does
iFanz maka & profit?

Frances: We wanl o do the price-poinia so thal nobody feels gouged. The way i s 50
up, IFanz makes a little bit of money on Wi mass aspaect of i

Hethercutl: Whal we wani (o do is offer the best senices whare artists don’l hana 1o
put monay dosn. Our hope is thal the band will like the guality of Dur Sanace, remmn
true 1o us and come back and spend 30 to 50 bucks a month b oparate al a highar
lesal than the freebie accownt

MC: What are some of your basic programs and what do they cost?

McCartney: The Garage Band level is free, no monthly lee. The newt level, the Club
level, costs 30 dollars per month and &5 for arlists with 2,500 peoghe in their clul; that
means thay can send out 2,500 ¢-mail blasts per month. And then there's the Stadium
WFapd, which i 5,000 e-malls per month and up 1o 10 milson narmaes. That costs 50 bucks
a maonth flat out. Thana ang other bells and whistlies available W you wani 1o oo mone
PO

MC: Beyond the database and e-mall aspects, what exactly are the advertising
opportunities that you sometimes offer the artist? Also, how much say does the
artist have concerning thesa opportunities?

Frances: Az a band gets mane popular, advertisers will come 1o them. 50 we sald,
“Cool, il a band has validated data — if the band knows who their fans ang —
that's a prowen value iFanz can than solicil, iFanz will aci a5 & broker, f the artist gives
s parmission, o those ad agencias

McCartney: For example, lel's say Colgate toothpasie wants 10 get in front of & demao-
graghic that is 27 to 38, or whatever... women who buy groceries. Then we will go to
or band directory and e whao fits inbo that ganra and thal demographic and we'll ofler
them that deal, Whe'll say, “Do you want adwertising in your e-mails™ If thay say “no
ihan we will nol maka thal deal.

Nethercutt: Bul the opportundties have becoms avallable theowgh iFanz, so that we can
say, “Hey, band X___ Budweiser is looking to get to a certan type of audience. Here's the
deal on the tabla, do you want i, yes or no?” I the band says, “God no, wa won'l adwer-

The
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Nearly 86 cents of
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into members’ pockets.
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Al case, wall S\.l"l'lﬁlh_-.' MOt want to g fhe
artist off.

Nétharcutl: What dsa COming oowm to s
that you're promoting the lilestyle of the
artist, not necassanly just the componant,
the musical und, the CO. Corporations ang
startang 10 wake up 1o thal, and now you
get the t-shirt. tha mouss pad. oF you _
could even gelt the chanty. We ane making
books on the band, tour boaks, and il
you'ng info the band you can work the
wiala lilestyle.

MC: How useful is iFanz (o artisls
whose music is, for instance, in the
hip-hop or R&EB categories?
McCartney: Tupas Shakur, we handle his
list, Fileen or 20 of cur cliems ane in the
genre. Using our database knowiedge, we
can show ihat thare is a huga, burgaaning
hip-hop/RAE fan basa Coming up n
Mashillg or in Omaha. Without evan bdk-
ing at writing 1o anybdsdy of contactng
tharm, we can turn our database data into
ple charts similar bo that of Jugster Com-
munications and Formester Research. Wa
can form a corporala parspaclive, and Qo
“Hey add agency X Urban Departmant. i
your people handling the MNissan / Dodge /
Pepsi acooums ang hooking for hip-hop
fans, you should buy an outdoor ad in
such and such a location

MC: Lots of artists are kean on getting
connected with film and TV sound-
tracks and video games. Do you offer
any of those apportunities?

Mathercutt: Sure. Musicians call and say,
“Would it be possible to do such and such
for us? Like get their musss in film or TV
soundiracks. We have a long-standing
relatonship with Uprising Entenainmmen
and wa'll submit rusic o them. Most
ariisis think they hawve 1o §o through some
kind of ARR person or & Tax system of
gomeathing. But it somathing looks good to
us, wir'll pap it in the CO. And If we say,
“Oh that sounds good, what's that?™ we'll
try bo e it placed in soundiracks. Mot to
iy that Taxl and Tonos don't work: thy
dar great. But we and just another avenue
f you want ko try something difienent

MC: What technological breakthroughs
do you see on the horizon?
McCartney: One of tha things that we ane
working on with L.A-based Cinematica,
i if will come into plany lalar D ywear, 15
tha whole structure of digital cinama. The
cinamas traditionally use a mowvia print
that costs 1,500 bucks — bo make ona
prnt. |t lasts just six weaks and cosls 300
bucks 1o ship. Plues, typhcally, whal hap-
pene is that tha projectionist wil Some-
times show it for fréa to his rends who
hanve a digital camera. They film it rig‘l:;l aff
the screen and then put it oul as a UVD.
O, paying audences somelimes comi
in with digital video camaras and fdm il
Bt with digital cinemas, there's no naad
far prints. The films will all be delnvarad 10
the thaalar via satelle. Well, once thal
infrasiructure is n place, winy' wouldn't
pecple wanl 1o see, digitally, the band
Powder from LA at the House of Blues,
or some other live muskc package? It will
happen, once the digial cindma handwane
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Nethercutt: “we are
not exclusive. A band can
work with us, they can
leave us, they can make
their moves. We don’t tie
them down.”

infrastructung is in place, There are 160 screens in the United States now and there will
be another 2,500 coming on in the next 12 months, and then 3,500 mone right afer
that

HNethercutt: Once again, the big pictuns of IFanz is that we can tell a theater ownes
ecactly where the fans ane for that digially deliversd mussc concert,

McCartney: We can also now sell ring tones, MP3 downloads and brivia game pack-
ages 1o telephones via our McCariney Mobile division, Again, it's the whole lestyle
play — il you ara in the YiPortal of an artist, you get to know the latest news beforg
your frigncds da

MC: What is it like out there right now, financially, growing a business o

this natura?

Frances: Well, wa have an army of help — you can eam 10 percent by joining our affili-
ale progeam and recommeanding your friends

McCartney: IU's literally growing very showly, but slow and steady wins the race. We are
solf-lunded. Al the same tima, though, | St want 10 §o back on our wond 1o arists and
gay, “All the free accounts ane now live bucks a month.” It just doesn't work hat way.

Gonfact iFaneg, 310-301-816&
W IERZ. Com
info & #anz. com [
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322 Culver Blvd. Suite #124 Playa Del Rey, CA 90293

Con‘ney"

310.301.8166 phone 310.301.8136 fax Info@mccartney.com email EIN# 95 4829266

McCartney Multimedia, Inc / DBA iFanz
322 Culver Blvd #124
Playa del Rey, CA 90293
www.mccartney.com and www.ifanz.com/iplayer
Phone — 310.301.8166 xtn 221
Fax — 310 301 8136
lucy@mccartney.com

PRESS RELEASE

FOR IMMEDIATE RELEASE
Contact: Ruth McCartney
Office: 310.301.8166 xtn 221

McCartney’s iFanz challenges MySpace®© with
release of its new, copyright friendly iPlayer®
software and Google ™(NASDAQ:GOOG) mapping

technology.

Los Angeles, CA August 8th, 2006 —, Ruth McCartney, step-sister of ex-
Beatle Sir Paul, and her team at iFanz.com have released a unique online
MP3 player which allows musicians to globally stream their music AND
protect their copyrights and download options. iPlayer also makes the code
available to Fanz as a “musical banner ad” to display on fan sites and
MySpace/FaceBook pages. In addition, the iPlayer allows its owner to
track hits, plays and downloads on a global map utilizing an API with
Google.

This David and Goliath move was precipitated by the latest controversy to
hit the recently Rupert Murdoch purchased MySpace.com. The site’s
boards have been buzzing with the discussion regarding MySpace’s policy
of re-use, broadcast and distribution rights to any material uploaded to
their servers. iFanz co-founder Martin Nethercutt, also a musician, worked
with the software development team in Omaha to create the iPlayer® so
that “independent content creators would have a rights friendly alternative
player, a better quality audio stream, the option to link to a purchase site
like iTunes® or CD Baby®, a viral marketing tool, and most importantly,
have the trackability tools like Soundscan®, Arbitron® and Neilsen® that
the music industry has had for years.”

Contd.,



iFanz /iPlayer Press Release Page 2.

CEO Ruth McCartney recalls, “growing up in Liverpool and witnessing my
step-brother and his partner John Lennon lamenting “the suits” in the
music business has given me a very protective view of the whole
ownership, mechanicals and publishing situation. We thought it was time to
offer a complete marketing and technology solution to the indie creators
out there as well as our established clients.” Ruth added, “with the iFanz
engine to manage your Fanz and mailing lists and newsletters as well as
the new iPlayer, a musician really has a great shot at positioning and
protecting themselves for their future.”

iFanz.com, a service of McCartney Multimedia,Inc (a woman-minority
owned business) was launched in August 2002 and is a subscription-
based service offering sophisticated eCRM tools at boutique prices. iFanz
currently has 2.7 million data records belonging to its clients and is
vehement about the company’s position “Your Privacy is Our Policy”.
Members can collect data at their site, utilize the double-opt-in process,
pass it to iFanz secure servers, compose graphical emails and newsletters
using a browser, embed MP3 files into email for streaming, send email
state-by-state or zip-by-zip, send an automated birthday greeting to their
list members, download their data and analyze it for marketing and
demographics, create custom surveys and now, using iPlayer, stream and
offer their music for sale, create code for viral marketing campaigns and
finally track each song’s performance from each individual feed in real time
on a global map. It is free to join and account levels range from free to
Garage @%$9.97/mo on up 5 levels to Hall of Fame for $99.97/mo

Interviews and More Information:

Contact: Lucy Conlon or Ruth McCartney

Office: 310.301.8166 xtn 221

Email: lucy@mccartney.com

Site:

http://www.ifanz.com/iplayer
http://secure.ifanz.net/login/media/statsdemo.php
Hi Res Images:
http://ruthmccartney.com/pr-images.html

Photo Credit: Andrew Orth




With the iFanz iPlayer® you can:

® Enjoy high guality, instantly streaming audio

Upload your MP3 files to our copyright safe environment
Select whether users can download the file or not

Add your lyrics and artwork

View real-time stats including plays, listens, download, etc.

Join iFanz and get your iPlayer today

B | |l b pp| ~ @merica and americans

miles on end
; P . stopped 00:04
1@ XD
total plays: 17,485 downloads today: 0 plays today: 10
america and americans plays: 11,305

download lyrics add

the fall of troy plaus: 2,304
download lurics add

dare i eat the peach? plays: 12,117
download Iyrics add

with a stone plays: 2,105
download Iyrics add

when fiction Fails ~,
2004 A0 (DEANE

click here for iPlayer pop-up
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Heard it through the Web grapevine

By Stephen Humphries | Staff writer of The Christian Science Monitor

In 1994, the band R.E.M. was a superstar on a par with U2. But in the space of 10
years the band has been reduced from four members to a trio, its album sales have
plummeted, and it's now about as welcome on MTV as RED Speedwagon. It hardly
helps that R.E.M.’s fan base has been getting tubbier, balder, and smaller - not
unlike the band itself.

For the release of a new album, "Around the Sun,” the band is turning to the Internet
te sell more records and garner a younger fan base. A few weeks ago, the alternative
rockers posted their album on MySpace.com, a Los Angeles-based website that's a
social networking hub for more than 4 millien people - most of them between 16 and
24 years old. R.E.M.'s idea was to create ripples of buzz through the vast online
community by drawing curious listeners who would then tell other friends in the
Myspace network to listen to the album.

Regardless of whether R.E.M.’s gambit translates into sales, the strategy
symbolizes a significant shift within the music industry to embrace the Internet as a
promoticnal tool. While radio, TV, print media, and concert tours are still the primary
engines of music sales, record labels are realizing that online communities can
spread word of mouth among the elusive demographic that watches MTV's "Total
Request Live."

"The general underlying principle is that in the off-line world, people find out about
new music primarily through their friends.” says Chris De Wolfe, CEO of
Myspace.com. The Internet works in the same fashion except on a larger scale and
without any geographic constraints. "The word spreads virally from friends telling
friends,” says Mr. De Wolfe.

It's not just MySpace that's revolutionizing "viral marketing” of music on the Internet.

Until now, eBay has been the place to bid on everything from real estate to Britney
Spears's chewed bubble gum. The site now sells bubble-gum pop by Britney and
other artists. Last month, the world's largest auctioneer started a bold pregram to
promote and sell music by making 500,000 digital songs from four major recornd
labels available to its 114 millicn members.

EBay, too, is relying on word of mouth to increase music sales. With every
purchase, a customer is allowed to e-mail a sample of the song to their friends. For
every 10 songs sold as a result of that recommendation, the original sender gets a
free song.




Other enline communities are more useful to the record industry’s smaller players -
namely unsigned bands, musicians on independent labels, and nonmainstream
artists.

A Web "club” for musicians, iFanz.com, boasts a roster that's 20 percent unknown
artists in addition to well-known clients such as Clint Elack, LeAnn Rimes, and Oleta
Adams. The site’s primary purpose is to give musicians the Intermet tools to bypass
record labels and sell directly to fans.

Mast significantly, the entertainment company has what Ruth McCartney, the
founder and CEQ of iFanz, calls a "Swiss vault” of data: About 1 million music fans
have opted into the system. iFanz boasts that it can "supersize” the audience base
of its entertainer clients through an advanced database that sifts information to
identify potential new fans. And iFanz can send an e-mail to milliens of fans
simultanecusly.

"We have another technology called 'Word of Mouth,”* says Ms. McCartney in a
recent phone interview from Los Angeles. "By having a butten at the bottom of every
outgoing e-mail that says "Send Your Friend,” word of mouth and affinity marketing is
obviously always the best way to grow.”

Thousands of emerging artists are using MySpace.com to expand their fan base the
old-fashioned way: airplay. Or maybe "webplay” is a more accurate term for it.
startup bands can make as many as four songs available for download in their
personal area on MySpace.

Music is a huge component on MySpace, which adds about 25,000 new users per
day. Along with movies, religion, and politics, it's one of the core topics sites that
users mobilize around as a shared interest. Given the promotional possibilities of the
My Space network, it's hardly surprising that major acts such as Green Day, Black
Eved Peas, snow Patrol, and My Chemical Romance have begun using the site as a
way to connect with hardcore music enthusiasts. Rivers Cuomo, the lead singer of
Weezer, regularly posts new songs on MySpace. Once, he even recorded a song
written by someone he met on the site.

MySpace's De Waolfe says there's no other place on the Internet where those types
of relationships have developed. "If I'm a user and | want to send the leader from the
Black Eyed Peas a message, | can do it,” he says. "Quite often he'll send me a
message back.”

COne area of the Internet that has resisted the influence of big record labels is the
rapidly growing coemmunity of music web logs, otherwise known as music blogs. surf
the hundreds of music blegs online and you'll find music enthusiasts who post
reviews and descriptions of cbscure and undiscovered tunes as well as - and this is
the controversial part - MP3 clips of the songs. These bloggers, who are part
amateur music journalist and part disc jeckey, often don't have the permission of an
artist or record company to host the songs. Yet, perhaps sensing the promoticnal
possibilities of MP3 blogs - especially in the iPed era when single-song downloads
are picking up - record companies haven't taken legal action yet. Some labels even
give bloggers tacit permission to post new MP3s by sending them promo coples of
albums.



"[Blogs] can't necessarily be controlled because they're the work of individual people
- but they can be influenced.” says Matthew Perpetua, who runs Fluxbleg, a popular
site, out of his New York apartment. "So you have a lot of labels sending promos to
myself and some other people who do MP3 blegs, the high-profile ones. It certainly
Is useful, especially for small artists, who no one really knows about, in gaining
buzz."

Just ask the Killers, a band that sounds like Las Vegas's answer to Duran Duran.
Their album, "Hot Fuss,” cracked Billboard's Top 100 albums in July thanks to
advance buzz that started on blegs.

"The music blegs are really playing the role of the cld-style OJ, where the musical
selections are driven by passion and enthusiasm,” says Todd Lappin, a senior editor
at Business 2.0 magazine. "That really does lead to sales. Mot necessarily sales on
the level of U2 or something like that, but definitely stuff that's credible.”

The value of MP3 blogs is that they act as curators and tastemakers whao filter
through a vast universe of music looking to identify the next big thing. It's not
surprising that labels want to harmess the influence of the music bloggers.

David Gutowski, a Web developer in Decatur, Ala., who runs a blog called
Largehearted Boy, has already been approached by two major labels to hype new
CDs through contests on his site. Though he turmned them both down, he predicts that
record companies, big and small, will find a way to use blogs and other sites for
grass-roots marketing.

"Weblogs can be a huge force for an artist building his fan base. And also the
Internet.” says Mr. Gutowski. "If you build an interesting, interactive website that
fosters fan participation, you're probably going to sell more albums.”
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The intro

Apple has filed a patent on technology that could make the iPod talk. Described by the computer
company as a safety feature to prevent listeners having to look at their iPods while driving or

walking, the system would read out details of artist name and song title via the user's headphones.

Search giant Google has extended the system originally designed to take credit card details from

small-time advertisers into Google Checkout, a payment account which can be used in e-stores such

as Buy.com and CDUniverse. But Google Checkout could prove to be a strong contender against

electronic money provider PayPal, recently bought by eBay, which in turn has added its competitor

Google Checkout to the list of payment providers it does not permit..

More than 3,000 previously-unavailable video and radio recordings from the BBC's live archive will be

sold as downloads under a new partnership between Universal Music and BBC Worldwide. In

particular tracks originally created for the legendary John Peel radio show will be published; but

Universal intends to extend the project beyond archival material so that recordings from Universal

artists on “Later ...with Jools Holland” will appear on iTunes at roughly the same time as their singles.

From 25th July, London's financial district will be covered by the largest wi-fi (broadband wireless)
network in Europe. The network has been developed by European wi-fi wholesaler The Cloud, and can

be accessed by subscribing to any of the companies which lease bandwidth from The Cloud, including
BT Openspace, Skype or Nintendo, as well as directly from The Cloud itself for GBP £11.99 a month.

If we own the jumbo jet, are we allowed to sleep
in the bed during takeoff and landing?

Just ask Google founders Larry Page and Sergey
Brin. This was one of the issues for the designers
charged with pimping the search engine magnates'
new Boeing 767. Other alleged in-flight interior
design requests for the billionaires' “party airplane”
include hammocks and a “California king”-sized bed.
But the reason we know all this is because Google's
own version of the Spruce Goose has become the
subject of a number of unpleasant public

legal wranglings.

John Battelle, author of seminal Google corporate
biography “The Search”, was ahead of the game in
2005 when he told US TV show 60 Minutes:

BPI keeping up with copyright debate

Peter Jamieson, chairman of label body BPI, seems
to be in good humour. That's despite the fact that
much of the UK music industry elected to show up at
the “value recognition right” event convened by
British Music Rights and the Association of
Independent Music - on the same day as the BPI's
annual general meeting. “The style and the manner
of this announcement is probably an example of
sectarianism at its worst, but its underlying
intention is good”, said Jamieson. Jamieson told the
AGM that labels are ready to address the current
illegality of transferring tracks from CDs to iPods.
“We are clear on the answer”, he said, “I think it
should be allowed.” Not so rosy, however, is an
implication that the BPI might come down hard on
those who pass tracks to their mates: “We will have
to change the distinction between commercial piracy
and not-for-profit piracy to that between format
copying and passing on to third parties.”

EUR 138.4 billion

estimated value of entire mobile
communications market

Source: Analysis

72%6 of US internet users have a home
broadband connection, up from 57%
in 2005

Source: Nielsen, June 2006

iFanz player aims to hijack
MySpace

US site iFanz, run by Paul
McCartney's stepsister Ruth,
has announced a web music
player that is designed to
compete with the music player offered to bands by
social networking site MySpace. Because social
networking sites like MySpace and Facebook allow
users to post up their choice of photos, messages
and software gizmo using simple code, bands can
select to install the iFanz iPlayer instead of
MySpace's version if they so choose. iFanz reckons
that theirs is a superior product which uses Google's
mapping technology to show exactly where a band's
listeners are gathered. This information is useful for
bands wanting to decide where to tour.

X marks the spot for Microsoft's take on the iPod
As every manufacturer from Sony to Creative has
attempted to launch its own “iPod killer”, the phrase
has become more or less a byword for
underwhelming Apple knock-offs. Microsoft licenses
out the Windows Media technology that drives most
iPod competitors, and has launched the Urge music
store in conjunction with MTV, but so far has not
sold its own portable player. The only ace Bill Gates's
company has left to play is the XBox brand which
currently adorns its successful videogames consoles.
But rumour sugests Microsoft may be bringing out a
music and video player called Zune, which may be
kitted out with wi-fi so that users can download
paid-for music over wireless networks - rather like
MusicGremlin (see issue 93, 15 July 2004).





